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~nstal)azione tipografica 
m 13 !.m~ue, "Non di solo 
pane e Dacci oggi il pane" 

1 
. nostro 

5 
, su padiglione della 

anta 5~de all'Expo Milano 
2015. Risponde al tema 
~ra al ~en_tro dell'evento~he 

Nutrire 11 pianeta/ En · 
per la vita". Architetti: ergi a 
Quattroassociati. 

!}'Po_graphic installation 
:n th1rteen languages 
.~~t by bread alone' a~d 

1ve us today our bread' 
on the Holy 5ee pavilion ' 
at t_he Expo Milano 2015 
wh1ch responded to th ' 
~xpo's centrai themes·e 
Feed the planet / En • 

for life'. Architects: ergy 
Quattroassociati. 



ideas effectively. For instance, an opaque white 
sheet was thrown over myriad colourful shiny 
packages to explain to San Carlo that only a clear 
change of direction could set them apart in the 
market.Another time a metal ball and a ball of 
paper were put into the hands of a client to allow 
them to feel that over-elaborate language was 
unnecessary to communicate luxury and that 
lightness could be a better solution. For Caron, 
even this behind-the-scenes work - involving 
bringing the client round to her point ofview -
deserves dose scrutiny and is always prepared 
in detail, as it is through this process that 
the most unconventional proposals can be 
embraced wholeheartedly. 

A specific example that demonstrates the 
effectìveness of this strategy is the project Caron 
completed for the furniture company Arper. 
The project was for the launch of a limited edition 
of the Bowl Clrnir by Lina Bo Bardi, originally 
designed in 1951 but never put into production. 
The originai client requestwas to design a book 
that would accompany each of the 500 Bowl Chairs, 
bringing together documentation, images and text. 
Caron, after reflecting on the suggested content 
and the image of Lina Bo Bardi herself, carne to the 
next meeting with a very different pro posai. 
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The best way to enable the buyers of the chair 
to understand the value and complexity of 
Lina Bo Bardi's work, she suggested, was not 
through a book but via a collection of objects 
that appeared at first glance to be a little trolley 
of toys but on closer inspection revealed a varied 
collection of references to the world of the 
Italian-Brazilian designer. 

The proposal was accepted, and a diverse 
collection of elements then carne into being, 
from the packaging to the staging of presentations 
to the press. Each one was set out in a specific way: 
a miniature version of the Bowl Chair's cushion 
became the re-usable folder for the press pack; 
the existing packagingwas personalised with 
a series of patterns that could be combined 
in different ways; the circular motif of the chair 
and the cushions became a background, easy to 
transport and re-assemble in different locations. 

The quality of lightness - the subject of a 

Caron Iikes to unsettle ber 
clients witb Iittle 'coups de 
tbéatre', using props tbat 
communicate ber ideas. 

"Viaggio della Parola" 
dà nuova vita al lavoro 
di Caron per il padiglione 
della Santa Sede. 
Dopo lo smantellamento 
(pagina a lato), i suoi 
pezzi sono stati 

reimpiegati in chiese 
e organizzazioni benefiche 
sparse per il mondo: 
Bettegno di Pontevico 
(sopra), Guinea-Bissau 
(sopra a destra) 
e Nonantola (destra). 

quotation from Paul Valéry ('Il faut ètre léger 
comme l'oiseau et non comme la piume') that 
Caron often likes to recali - is a key element of her 
work. She has a light touch, but it is notwithout 
substance. There is always something playful but 
also surprisingly 'right' in what she designs. To be 
light means knowing how to go beyond the objects 
themselves and think about the ways in which they 
are actually used. When designing a new set of 
Fabriano Boutique's gift packaging, for example, 
Caron selected some versatile materials and 
thought about how - with few quick movements 
- they could be combined to create minimalist (but 
always varied) packaging with distinctive detail. 

The SuMisura catalogue, designed to promote 
Fedrigoni's bespoke papers, shows Caron's ability 
to switch between two- and three-dimensional 
design as a result of her particular sensitivity to 
materials and folds. Leafing through the collection 
reveals a sequence of little three-dimensional 
squares. The different folds of each sample enable 
them to be juxtaposed with the ones next to them, 
creating an ever-changing diversity of textures, 
colours and weights. 

Colour is also a feature of an architectural 
project linked with Caron. Fora new primary 
school near Como, she was asked to design a 

'Viaggio della Parola' 
(lourney ofthe Word) 
gives continued life to 
Caron's work for the Holy 
See pavilion. After being 
dismantled (opposite), 
segments were reinstalled 

a cross churches and 
charitable organisations 
ali over the world, 
including Bettegno 
di Pontevico (left), 
Guinea-Bissau (below) 
and Nonantola (bottom). 

gi ne !:ì.(,,~ t::i ron ,it 

graphic piece fora long, partly subterranean 
corridor that vari ed in heigh t. The result was a 
kaleidoscopic sequence of colours that enhanced 
the architectural forms, varying the light and space. 

There is yet another project, however, that 
reveals a different, fundamental aspect of Ginette 
Caron's character: determination. 'Viaggio della 
Parola' (Journey of the Word) followed up 
on a collaborative piece that Caron worked on 
with architectural studio Quattroassociati for 
the pavilion of the Holy See, which represents 
the Catholic Church, at Expo Milano 2015. 
Once the pavilion had been dismantled, the metal 
typography that had been integrai to the 
façade (two passages from the Gospel translated 
into thirteen different languages) was offered 
to churches and charitable organisations 
ali over the world. 

Putting 'Viaggio della Parola' in motion 
demands huge commitment in terms of contacting 
institutions, planning display design, finding 
sponsors and arranging the installation of the 
words in new contexts that are quite different -
and often more simple and modest than their piace 
of origin. But Caron has great determination. 
In completing each project, she has no intention 
of ever leaving anything unresolved or untried. 
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